
Canton Waterfront Park2023FESTIVAL 



WTMD 89.7 FIRST THURSDAYS
FESTIVAL 2023 DATES: JUNE 8th, JULY 6th, AUGUST 3rd,

SEPTEMBER 7th

Free, live, outdoor concerts at beautiful Canton Waterfront Park on 
Boston Street in downtown Baltimore happen the First Thursday of the 
summer months.   Live music performances from national and local 
artist attract over 12,000 people per show and up to 50,000 people 
every year.

Each First Thursday of the month, the music starts promptly at 530pm 
and ends at 1030pm.

There are over 60+ vendors including a very local and unique Made in 
Baltimore Maker’s Village and a variety of specialty food favorites with 
multiple beer/wine/spirits distribution points.

WTMD is the largest free outdoor music festival in the region and in 
2022 “Voted the Best Concert Series in Baltimore Reader’s Poll”.



FIRST THURSDAYS 2023



Dates: (6/8, 7/6, 8/3, 9/7) Event Time: 5:30p-10:30p Attendance Per Event: 10,000+

Location: Canton Waterfront Park, 3001 Boston Street Baltimore, MD 21224

Each event will take place in the main park and the adjacent parking lot which features  food, drink and various vendors.

Vendors are not category exclusive.

Vendor Setup: There will be a vendor check in table at the entrance of the main parking lot near the Public Works Building off Boston Street . Vendors set up is between 3pm and 4pm.  

After 4pm no vendor vehicles will be allowed to enter concert grounds. Vendors are also responsible for securing their own vehicle parking as none will be available on the event site.

Canton Waterfront Park has limited lighting. Vendors are welcomed to bring their own solar or battery-operated lighting.

Vendors provide their own 10x10 tent, chairs, tables, electricity and lighting. Low noise generators are allowed.

Vendors may break down their areas before 10pm as long as it does not interfere with attendee traffic. No vehicles will be allowed in the park before 10:15pm to assure the safety and comfort 

of our exiting attendees.

Vendors are asked to deposit any trash in park receptacles or take it with them.

Keep tuned to WTMD 89.7FM, Facebook and Twitter for weather related updates the day of the show. The event is rain or shine. Threatening weather may cause the delay or cancellation 

of the show at the organizer’s discretion. No refunds will be issued in the event of cancellation but all effort will be made to offer vendor comparable on air / digital exposure if possible.  

All vendors will be accommodated to assure premium  audience engagement , comfort and safety.

Vendor reservations ar non-cancellable . Advance payment is required. Event dates and times may be subject to change. WTMD is a registered 501C3 YOUR PUBLIC RADIO 

CORP . Vendor agrees to indemnify and hold harmless WTMD “First Thursday Festival Series”, its officers, agents and employees from any and all claims, causes of action and suits 

arising, occurring or resulting from any personal injury, damage to or loss of property of any nature caused by, arising out of, or in any way connected with the exercises of WTMD, 

its officers, agents, employees, customers or potential customers, of the privileges herein granted. Vendors/Food Truck Operators required to provide and display appropriate 

permits as required by law. 

More details at wtmd.org

FIRST THURSDAY FESTIVAL 
Vendor Guidelines 2023



WTMD 89.7FM …

WTMD develops partnerships and creates events that enhance 

the quality of life in the Mid Atlantic region. Our guiding 

principles steer us to work with organizations that provide 

service, support and inspire creativity.

*Comparing radio stations in the Baltimore Market, WTMD 

listeners  are:

79%  more likely to attend live music events.

13%  more likely to be Heavy Radio users (180+ minutes per 

day).

25% more likely to have an annual household income of  

$100,000-$249,999 

100% more likely to support companies and organizations 

they hear about on WTMD!

Age Composition:                                                      

21-34= 26%

35-44= 30%

45-54= 26.%

55-64= 18%       

Live Music Events  Sponsor Benefits:

-89% like brands that sponsor a live music 

experience, compared to 63% among non-attendees.

-89% perceive those brands as being more authentic, 

compared to 56% among non-attendees.

-83% leave with a greater trust for brands that 

support a live music experience, compared to 53% 

among non-attendees.

-80% purchase a product from a sponsoring brand 

after the experience, compared to 55% among non-

attendees.

-80% recommend brands that sponsor a live music 

experience to their networks, compared to 49% 

among non-attendees.

Momentum Worldwide & AEG Live Study : Millennials' Brand 

Reception at Music Festivals

*Scarbourough R2 2022WTMD is licensed to and owned by Your Public Radio Corp.
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